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The Canadian Heart Failure Society (CHFS) has just held its 5th annual Heart Failure Awareness 
Week from May 1-7, 2023. This report will provide some of the highlights from this year’s 
campaign. 
 
CAMPAIGN OBJECTIVES & PARTNERSHIPS 
 
Heart failure awareness continues to gain attention across Canada as more than 100,000 
Canadians are diagnosed each year and over 750,000 Canadians are living with HF. 
 
The goal of our campaign was to raise awareness by increasing public knowledge, emphasize 
the importance of early diagnosis and provide a better understanding about this chronic 
condition.  
 

Specific Objectives: 

 

• To raise awareness among healthcare providers, community stakeholders, patients and 
their families and, for the first time, we specifically targeted the general public  

• To empower HF patients and family members to actively engage in HF self-
management; 

• To stimulate research and investment in HF prevention, treatment and rehabilitation. 

• To have Heart Failure Awareness Week (HFAW) officially proclaimed by government at 
both the national and provincial levels 

 
Prior to 2019 in Canada, there had been no nationally coordinated effort to promote HF 
awareness. The CHFS is proud to have spearheaded this Canadian initiative in collaboration 
with the following partner organizations: 
 
 

• Canadian Cardiovascular Society (CCS) 
• Canadian Council of Cardiovascular Nurses (CCCN) 
• Canadian Association of Cardiovascular Prevention and Rehabilitation (CACPR) 
• Canadian Heart Function (CHF) Alliance 
• Heart & Stroke  
• HeartLife Foundation 
• Société Québécoise d’Insuffisance Cardiaque (SQIC) 
• Ted Rogers Centre for Heart Research 

 
CHFS brought on 2 new partners this year: the Canadian Heart Function Alliance and Ted Rogers Centre 
for Heart Research. CHFS has grateful for the active involvement and support from our partnerships with 
the following organizations. 
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2023 THEME - It’s Not Normal to be Breathless 
 
In addition to engaging and promoting HF awareness with health care providers, this year’s campaign 
targeted the general public with the message: It’s Not Normal to be Breathless. Our campaign 
emphasized the importance of knowing the common risks and symptoms and encouraging people to 
take action with their health care providers. 
  
2023 CAMPAIGN INITIATIVES  
  
TOOLS & RESOURCES 
We created many tools and made these available to the general public and HCPs on the CHFS website. 
Please also see snapshots further below in this document. These were: 
  

• Poster - for patients & general public  
• Handout - for patients & general public 
• Event Kit - a guide for clinics and hospitals looking to plan events of their own (includes slide set, 

invitation template, evaluation form and a guide of how to set up a program) 
• Social Media Toolkit including sample posts and graphics or twitter, Facebook, Instagram and 

LinkedIn 
• Links to patient & HCP resources 
• Upcoming Webinars to take place during HF Awareness Week 

  
 
 
Snapshot of our Poster 
 

  

https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fheartfailure.ca%2Feducation%2Fnational-heart-failure-awareness-week&data=05%7C01%7Cmarie-eve.comtois%40servier.com%7C101b386d9cfb46844b0908db31310285%7Ccc0a4ff694544e4b881b85f448dee2e3%7C0%7C0%7C638157858861056498%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=ohTrOqpTX6YD6Z5Uh12NvKwXpXYNL2nb3pmBiQ%2FxoLs%3D&reserved=0
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Snapshot of our Handout: 
p.1 

  
p.2 

  
 
Snapshot of out Social Media Toolkit containing sample posts and links to graphics and GIFs so people 
can create their own content: 
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Promotional Tactics: 
 

1. Social media campaign using twitter, facebook, Instagram. Partner and sponsors were 

engaged by retweeting and creating their own social media posts on Twitter, Facebook and 
Instagram. 

 
Here is a sampling of some of our twitter posts including posted comments – Great to see how our 
messages made an impact! 
 

Some HFAW Tweets 
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General Engagements: 
 
 

 
 
 
 
Media Engagements: 
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Analytics Data 
 
 

How did we do on Social Media? Here’s a look at Day 1- May 1st 

 
We had some really great engagement happening (our phones were dinging from notifications all 
day). The hashtag #HeartFailureWeekCan was used 125 times today alone and garnered over 405K 
impressions - these are incredible numbers for day one. I've attached some screenshots from key 
engagements as well.  
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Week at a Glance on @CanHFSociety Twitter Account  
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#HeartFailureWeekCan  



 11 

 
 
 
 
 
 



 12 
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Graphics developed showing HF Symptoms

 
 
Graphics showing HF Risks 
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2. Media Outreach:  
 
An exciting new initiate for our 2023 campaign! We engaged a media relations agency to 
develop a press release for print and also pitch speaking opportunities/interviews with radio, TV 
featuring spokespersons from CHFS Executive  
Here are just a few - Feel free to watch and listen: 
 

 Global News Toronto, Canada featuring CHFS past president Dr. Anique Ducharme 
https://globalnews.ca/video/rd/d046e690-e939-11ed-8c09-0242ac110004/?jwsource=cl 

 

 CBC interview with Dr. Ducharme 
https://www.cbc.ca/listen/live-radio/1-206-midday-cafe/clip/15982111-heart-institute-
wants-yukoners-get-checked 

  

3. Partner & sponsor support:  

 
Amazing engagement from our partners and our who helped raise awareness through social 
media and tools dissemination and educational events.  

  

 
 
 
 

https://globalnews.ca/video/rd/d046e690-e939-11ed-8c09-0242ac110004/?jwsource=cl
https://www.cbc.ca/listen/live-radio/1-206-midday-cafe/clip/15982111-heart-institute-wants-yukoners-get-checked
https://www.cbc.ca/listen/live-radio/1-206-midday-cafe/clip/15982111-heart-institute-wants-yukoners-get-checked
https://www.cbc.ca/listen/live-radio/1-206-midday-cafe/clip/15982111-heart-institute-wants-yukoners-get-checked
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4. National and Provincial Advocacy: 
 

1. At the national level, and For the FIRST TIME EVER we secured recognition by the Government 
of Canada to establish HF Awareness Week as an important health initiative! Check it out at 
https://www.canada.ca/en/health-canada/services/calendar-health-promotion-days.html#m05 

 
2. At the provincial level, we have successfully secured proclamations for HFAW within many of 

our provinces and we promoted these on twitter. Take a look! 
 

 
 

 
  

 

https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.canada.ca%2Fen%2Fhealth-canada%2Fservices%2Fcalendar-health-promotion-days.html%23m05&data=05%7C01%7Cmarie-eve.comtois%40servier.com%7C101b386d9cfb46844b0908db31310285%7Ccc0a4ff694544e4b881b85f448dee2e3%7C0%7C0%7C638157858861056498%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=BvIcHXVtyYI9gsFRLeZ2Z9O9ObSDT%2FG%2Fnq%2BnY03oXFI%3D&reserved=0

